
A graduate of the University of Missouri-Columbia, Jour-
nalism School, Heather Hoopes-Matthews is a nationally 
award-winning journalist. She has delivered live news 
from the center of hurricanes, worked with “The Capital 
Gang” at CNN, and conducted investigative reporting that 
changed a South Carolina law to protect children. Heather also served as the anchor,  
writer, and co-producer of Providence Heartbeat, a news show highlighting Providence 
Heart Institute and the advancements of heart-related technology. 
 

In 2002, Heather left her career as a Senior Reporter to serve as the Marketing Director 
for Nexsen Pruet, an eight-office, 200-lawyer business law firm in the Carolinas. Her  
passion for turning complicated information into a clear and concise message prepared 
her for jumping into strategic marketing and business development initiatives. 
 

As an expert communicator in public relations and marketing, Heather was selected to 
lead NP Strategy to help companies navigate messaging in rapidly changing environ-
ments.  
 

Her experience ranges from developing and implementing strategic marketing and  
business development initiatives to training business executives and government officers 
in crisis communications and media relations. She has coordinated grassroots initiatives, 
managed statewide community relations efforts for high-profile economic development  
projects, crafted stakeholder engagement plans, and developed websites. She’s a  
frequent public speaker and commonly shares about her faith in God. 
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ALL STRATEGIES ARE NOT CREATED EQUAL 
 

 

Emily Eckert moved 500 miles from Maryland to 
Columbia, SC with the intention of meeting new 
people and building new relationships. Through 
undergraduate involvement and hands-on internship 
opportunities, she’s learned the importance of 
developing and maintaining strong relationships to 
be successful at long-term and short-term goals.

A native of Baltimore, Maryland, Emily graduated 
from the University of South Carolina with a degree in 
Public Relations. During her time at USC, she served 
in numerous leadership positions and completed 
internships with prominent Midland’s organizations, 
IMG Gamecock Sports Marketing and IT-oLogy.
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+ Community Assessment

+ Crisis Management

+ Media Relations

+ Message Development 

+ Project Launch

+ Stakeholder Management
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